
INNOVATIONS IN TOURISM  

KEY TO SUCCESS 



What is innovation? 



How can an innovative idea look like? 



Criteria for a destination / hotel selection 

Reputation 

 / Perception / Image building 

 Power of media 

• Print / TV 

• Online 

• Outdoor 

• Social Media 

 Review websites 
(Tripadvisor) 

 Public Relations 
 

 

 

  

  

 

 

■ Air  

• International 

• Regional 

• National 

■ Land 

•  Cruise 

•  Train 

•  Motorcoach 

■ Water 

• River cruises 

• Boat access 

  

 

 

Access 



Criteria for a destination / hotel selection 

 Ground Transport 

 Accommodation 

 Venues 

 Restaurants 

 Visitor Attractions  

 

 

Infrastructure 

  

 

 

Cost vs Value 

■ “ … know the price of 

everything and the value of 

nothing …” 

■ Value for money? 

Value for Money 



Criteria for a destination / hotel selection 

 Geo-Political issues 

 Personal Security 

 Corporate Security 

 Health and Hygiene 

 

Geo- political,  

Health and Safety Issues  

Wonderful – Out of the 

Ordinary – Weird 

■ Outside of the scope of 

one’s normal experience 

■ Breathtaking, awesome, 

unforgettable 

The “Wow” Factor 



How can hotels be innovative? 

Innovative 

architecture: 

 

 Kempinski Mall  

of Emirates offering  

Ski Chalets with  

a unique ski slope 

view in the center 

of Dubai  



Innovative technology: 

 

 Kempinski Palais Hansen 

Vienna offering a full 

interactive iPad control for all 

devices and all services 

offered by the hotel 

How can hotels be innovative? 



Total hotel innovation! 



So how do we become an attractive 

 destination / hotel by using innovative ideas? 
 

Build own 

image / 

reputation 

 

Be creative 

 

Be unique 
 

 

  

 

 

Identify unique 

selling points 

 

Use synergies 

with other 

players and 

attractions on 

the market 

 

Create a reason 

to come 

 

 

 

 

  

  

 

 



How do we build our image?  

Article in Eva magazine  



How do we build our image?  

We had the pleasure to host them: 



How do we build our image?  

We had the pleasure to host them: 



How do we build our reputation? 

 
Kempinski Hotel 

River Park voted  

as one of top 10 

employers  

in Slovakia 2014 in 

general and the top 

employer in 

tourism industry 

 



How do we build our reputation:  

 

Executive Chef 

fishing at the eco 

fish farm Jelka, 

presenting new 

restaurant 

concept  

“Pure kitchen” 

with focus on 

fresh and highest 

quality 

ingredients 



Be creative!  

Advertisement of the restaurant’s  

new concept 



How can we be creative?  

Themed coffee 

break: 

 Farmer’s world 



How can we be creative?  

Themed coffee 

break:  

Farmer’s world 



Themed coffee 

break:  

Digital 

How can we be creative?  



How can we be creative? 



Themed coffee 

breaks:  

Sports 

How can we be creative?  



Themed coffee 

breaks:  

Sports 

How can we be creative?  



How can we propose a unique access to the 

hotel? 



Be unique!  

 Use synergies with local attractions 



Be unique! 

 Use synergies with local attractions 



Be unique! 

 Use synergies with local partners 



Identify your unique selling points: 

Awarded Best Hotel in Slovakia  

 

The only 5* luxury hotel in Bratislava 

 

Most spacious rooms in the city  

(starting from 35 sq.m.) 

  

Most spacious hotel spa in the city  

(1 500 sq.m.) located on top floor  

  

Biggest Presidential Suite in the city  

 

 

Complimentary Rolls-Royce transfer to 

the Old Town 

 

Heliport on the top of the hotel 

 



Create a reason to come: our own concerts 



But the very most important thing is to be... 



Kempinski Hotel River Park 

Dvořákovo nábrežie 6 

811 02 Bratislava 

Slovakia 

sales.bratislava@kempinski.com 

www.kempinski.com/bratislava  

T: +421 2 3223 8222 

F: +421 2 3223 8333 

 

Michal Nad 

Director of S&M 
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